A Value Creatmg Agrlcultu raI

Industry for Quebec

I
$125M 3,000 +

IN ECONOMIC JOBS
ACTIVITY (1,500 FTES)

2 % OF THE MARKET
2% B ENORMOUS
POTENTIAL! !

Conseil des vins
du Québec
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$102M $48M 98 %
GDP IN TAX OF EXPENDITURES
REVENUES MADE IN QUEBEC

Quebec consumes more than 215 million
bottles of wine per year
Every local bottle replaces an imported bottle
Every purchase generates direct economic benefits

$125M in

Economic Activity

for a production of nearly

5 million bottles
produced in Quebec

180 S 100 %

of winegrowers are
production permit

holders (requirement of the
artisan permit)

ed» Des vins 100 % d’ici

A raw material (grapes!)

AN INTEGRATED INDUSTRY
FROM THE VINE TO THE GLASS

AGRICULTURAL
PRODUCTION

WINEMAKING &
PROCESSING

SALES & WINE
TOURISM

DISTRIBUTION & BOTTLING &
MARKETING PACKAGING

A complete value chain, from production to sales.

Every step takes place in Quebec.
Every step creates value here.

Source : EcoTec Study | Quebec Wine Industry: A Developing Sector | Economic Impact Study 2025



AN INDUSTRY ALIGNED WITH
QUEBEC’S PRIORITIES

£3

FOOD REGIONAL ENVIRONMENTAL
AUTONOMY DEVELOPMENT SUSTAINABILITY
* Entirely local production ° Businesses rooted in the regions | * Sustainable agri-environmental
* Less dependence on imports * Direct economic benefits across approach
* Economic value that remains in several regions of Quebec * Local production reducing
Quebec * Tourism and economic transportation
* A greater place for local products attractiveness * Agricultural practices adapted to

Quebec’s climate
* Strong presence of organic wines

Sustainable agricultural production rooted in the territory for the long term

A FULL-FLEDGED INDUSTRY

The Quebec wine industry stands out through:

v a strong agricultural foundation v a direct contribution to regional development
v/ a complete value chain v long-term investments

85 o OF VINEYARDS OFFER
% WINE TOURISM ACTIVITIES
<>

contributing to the attractiveness and vitality of Quebec’s regions

The development of Quebec wines
does not depend on increased
consumption, but rather on a greater
share given to local products.

2 O 3 O Projected annual production Gro‘t"’tT S‘fp'?ortetd by:t
6.8 million bottles by 2030 SUCLEJRLISI0NS
* vineyards reaching maturity

OUTLOOK +30 % by 2030 * growing demand

Vv The potential is real
v Investments have already been made
v/ Economic benefits are already tangible

COOO Conseil des vins

.0. du Québec vinsduquebec.com




WINNING CONDITIONS FOR THE

QUEBEC WINE INDUSTRY

In a context of strong competition from imported wines,
often supported by their governments, the growth potential
of Quebec wines is real, but it cannot be fully achieved
without a framework adapted to their reality.

Today, certain constraints limit this development : : W I N E s D E P E N D S o ..
e constraints that hinder market access PrA = c O N D ”- | 0 N SA DAPT =

e limitations and requirements that reduce producers’ margins TN ' :
Vet ED TO THEIR "

e the potential is real | ‘REAL | TY

e investments have already been made
e growthis already underway

MOVING FROM
WORDS TO ACTIONFOR
LOCAL PRODUCTS

REDUCING REGULATORY
BURDENSAND FACILITATING
MARKET ACCESS

Regulatory constraints generate additional costs for
producers, reducing their margins and limiting market
access.

Food autonomy and buying local are
recognized priorities. Now they must be
translated into concrete actions.
CONCRETE MEASURES SHOULD MAKE IT POSSIBLE TO:
THIS INCLUDES:
Ensuring fair and competitive
business conditions compared to

— foreign products
CoooD
[ ==]

!a. Allow third-party delivery services

-9
EE'I Reduce administrative burden

Strengthening the SAQ’s role in

.m'.g' Modernize control mechanisms promoting Quebec products.

¢
&@l Allow the use of sales agents

o TO:
IMPROVE | REDUCECOSTS |  OPTIMIZE ENSURE SUPPORT A ENSURE MAXIMIZE
MARKET AND LOGISTICSAND |~ BUSINESS STRATEGIC ~ |COMPETITIVENESS|  ECONOMIC
ACCESS | ADMINISTRATIVE | REDUCE VIABILITY AGRICULTURAL |AGAINSTFOREIGN|  BENEFITSIN
BURDEN EMISSIONS INDUSTRY WINES QUEBEC

THE POTENTIAL IS THERE. THE INVESTMENTS HAVE BEEN MADE.
NOW WE NEED THE CONDITIONS TO DELIVER.

..... Conseil des vins :
() du Québec vinsduquebec.com
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